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WORLD OIL PRICES SLIDE 
ON COMPLETION OF A DEAL 

WITH IRAN  
The economic woes of Greece  are miniscule  compared with the deal recently negotiated with Iran to lift 

economic sanctions. 

It is sobering to remember that Iran has a population of 77 million, (seven times that of Greece) has 10% of the 

world’s known oil reserves and 15% of its gas reserves. It was previously the 2nd largest member of the OPEC 

group. 

Iran is now coming in out of the cold and that will have a major impact not only on world oil prices but on the 

world’s economy. 

https://en.wikipedia.org/wiki/File:Abadan_Petrochemical_Complex.jpg
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Iran and six major world powers have reached a nuclear deal, capping more than a decade of on-off 

negotiations with an agreement that has the potential of transforming the Middle East.  

Under the deal agreed with Iran, agreed to by the United Nations, the United States, China, the United 

Kingdom, Russia, France, the European Union, the sanctions that have been imposed will be lifted, in return 

for Tehran agreeing to long term curbs on its nuclear programs. 

The deal, initiated by US President – Barack Obama and negotiated with Iran’s President Hassan, is indeed an 

historic one and will bring  Iran in out of economic isolation.  

However, understandably, the deal has caused great concern with Israel which has been under the threat from 

Iran of  “wiping it off the map.” Nonetheless, it would seem that Israel will have to learn to live with the new 

order in the Middle-East and its now strained relations with the US. 

The big and threatening unknown will of course be – can Iran be trusted to keep its word and permit full 

inspection and disclosure of its nuclear operations?  In the past they have not been forthcoming and we will 

now have to simply wait and see. 

Iran, when it starts exporting its oil into an already oversupplied world market will put further 

significant downwards pressure on oil pricing. 

This further decline in pricing will once again exert pressure in particular, on the world major refiner 

marketers, but in a general sense, will be good news for the world economies.  

The undermentioned graphs clearly reveal the slide in pricing, which is likely to continue for the immediate 

future. 

Within Australia this slide in pricing will place profit pressure on our remaining refineries and how 

well the importers of refined products conduct their inventory management. It is  a high risk scenario that has 

the potential of causing, and has already caused, the loss of millions of dollars. This inventory management 

risk – “buying at a high price and having to sell at a lower one” is equally applicable to wholesaler/distributors, 

who from our experience, do not fully understand how they can manage the risk.  

On the retail scene, the major regional players are once again exploiting the retail pricing with incidences of up 

to 25cents per litre variance to capital cities. 

While the ACCC earlier this year did a great job in drawing it to public notice and shamed the retailers into 

ceasing their exploitive margins, - it was weeks after the event and as a consequence – the consumer had to 

suffer the financial pain. 

Now its happening again! 

Dare we once again draw to the legislators attention, and the Motor Associations which do not publicly 

advocate for it – we need a permanent Petroleum Industry Ombudsman with the power to order “Cease 

and Desist and or Show Cause” for any activity not considered in the public interest. 

However, don’t hold your breath for the government to do something about it. 

 

 



3 

 

 
GRAPHS COURTESY AUSTRALIAN INSTITUTE OF PETROLEUM (AIP) 

 

 
 

BP REPORTS $6.3 BILLION LOSS 
BP has reported a $6.3 billion dollar loss for the second quarter due to falling oil prices  and the multi-billion 

dollar charge from the Deepwater Horizon disaster. 

The oil giant’s downstream  operations reported a $1.9 billion profit, a considerable decrease in relation to the 

$2.2 billion from the first quarter, with profitability of oil storage in the current market dropping. 

Brent crude averaged around $59 per barrel in the second quarter, a total collapse from last year’s $108pb 

average for the same period. July has seen Brent crude go even lower, hitting $52 per barrel on Tuesday. 

Bob Dudley, Group CEO and a Director of BP, warned oil prices will be “lower for longer” as he announced 

the second quarter figures. 

“If you look at the impact of what could be increasing Iranian production next year, slower Chinese 

growth…and if you take the three largest oil producing areas of the planet – the US, Saudi and Russia – all 

their production is rising,” he said. 

BP plans to prepare itself for difficult times with important disinvestments and cost cutting.  Capital 

expenditure for 2015 will be under the predicted $20 billion – a reduction of 13% from 2014, reports the 

Financial Times. 

“In the past few weeks oil prices have fallen back in response to continued oversupply and market weakness 

and the recent agreements regarding Iran. I am confident that positioning BP for a period of weaker prices is 

the right course to take, and will serve the company well for the future,” added Dudley. 

Earlier this month BP and US authorities closed an $18.7 billion deal settling almost all claims related to the 

2010 Gulf of Mexico oil spill. 
 

OIL PRICE SLUMP CAUSES 
BP TO CUT MORE AUSTRALIAN STAFF 

Oil and gas giant BP has taken the knife to its Australian staff for the second time in less than 18 months, with 

a major round of redundancies in recent weeks. 

BP declined to say how many jobs had been cut in the latest round, but confirmed that a recent strategy change 

for its downstream assets in Australia and New Zealand had prompted the cuts. 

The company announced in May that its local terminals and depots would be run under joint ventures where 

BP would retain ownership but hand over daily control to third parties. 
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A BP spokesperson said those changes were being implemented during the second half of 2015 and were the 

cause for recent job cuts. 
SMH (in part) 7/7/2015. 

BP NEW ZEALAND REPORT A  
70% DROP IN ANNUAL PROFIT 

BP New Zealand reported a 70% slump in their annual profit for 2014, making it their lowest earnings in more 

than a decade, reported the NZ Herald. 

New Zealand’s fuel distributor saw their earnings collapse due to the falling oil prices during 2014 that 

diminished the value of  their large inventory. 

In 2013 BP New Zealand announced net earnings of $102.4 million. A year later, their net profit has fallen to 

$30.3 million, while their sales revenue had kept a steady pace at $3.2 billion, according to the company 

financial statements. 

Lest year’s net earnings are the smallest since 2003, when BP had an annual revenue of $1.74 billion. 

2015 has also seen BP’s competition steep with Z Energy recently acquiring all Caltex assets from Chevron 

New Zealand in a deal worth $785 million, gaining 146 Caltex gas stations, 73 truck fuelling stations and a 

million barrel inventory, as reported by PetrolPlaza. With this acquisition Z Energy overtake BP as the biggest 

distributor in the country with an estimated 49% share of the market. 

BP currently employ over 3,000 people across the country in all their company branches, and operate a 

network of over 200 service stations, two thirds of which are owned and operated by local entrepreneurs, 

according to company data. 
PetrolPlaza 18/07/2015. 

 

   
Jim & Robert Riordan at the Geelong Refinery. 

 

RIORDAN FUELS OF GEELONG 
 JOINS UP FOR SUPPLY 

WITH VIVA ENERGY 
Riordan Fuels has entered into a significant supply contract with Viva Energy Australia. 

Riordan’s Managing Director, Robert Riordan, said the company was pleased to be joining Viva Energy – the 

new owner and operator of the Geelong Refinery – which provides locally refined diesel, adding that the 

agreement would further strengthen its reputation as one of Victoria’s leading private and independent fuel 

distributors. 

“Riordan Fuels has an extensive network that expands across regional and metropolitan Victoria, Adelaide and 

Southern NSW and we believe our customers will be pleased we’ve committed to sourcing Australian made 

fuels at no additional cost,” Rob Riordan said.  

“The Geelong Refinery is an integral part of the Victorian economy and produces quality products, so locking 

in a long-term contract of this nature is positive for our customers, Viva Energy and the State.” 

Viva Energy Business Development Manager, Sam Ritchie, said that Riordan Fuels was an important customer 

with its extensive regional presence and four Shell branded service stations. 

Riordan Fuels is part of the United Retail Group Pty Ltd. The company was established in 2001 and has an 

extensive unmanned tank and bulk distribution network across Victoria, Adelaide and Southern NSW, with 

interests in grain logistics, storage and export. 

The company operates 24 public tanks and six convenience stores that are open 24-hours a day. The Express 

Diesel facilities can deliver fuel at rates of 160 litres per minute, twice as fast as normal high flow bowsers. 
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Viva Energy recently announced that it plans to increase the amount of fuel that can be transferred from the 

Geelong Refinery via pipeline to Melbourne by more than 25% by constructing a fuel pumping station on its 

existing pipeline between the refinery and Newport terminal in Melbourne. 
Australian Manufacturing News (in part) 10/7/2015 

The Riordan family has had a long and distinguished career within the oil industry having been 

originally a Shell Distributor, commencing in 1966 within the Colac Geelong region. Rob Riordan was 

recognised in 2013 for his ‘exemplary’ contribution to the oil industry and his community, when 

presented with the coveted and prestigious  oil industry “OOFERS Australia Award.” 

 

 

 
 

 CALTEX PROFIT IMPROVES 
2015 HALF YEAR RESULTS 

Caltex half year profit has revealed a significant increment over the previous year with the historic 

result for 2015 (including significant items) of $375 million versus $163 million in the previous year. 

The result includes a $95 million gain on inventory movements. 

The increased profit result is in spite of a small decline in transport volume sales which were 7.8 billion litres 

for the first half. Continued growth in the  sales of the high margin profit of premium petrol is no doubt 

assisting the profit build as sales of E10 decline. 

Refiner margins with the Lytton refinery have also significantly improved from 2014 US$9.20 per barrel to   

2015 US$15.71 per barrel. 

With the decline in world oil prices seeming to trend towards the collapsed  prices experienced at the 

beginning of the year, Caltex may well experience another tough second half year of trading. However, their 

revised refined product purchasing arrangements through their new office in Singapore and a revised Hedging 

policy, may assist them to avoid the significant inventory management losses of late last year. 

 
 

Our Precarious ‘Days Cover’ 

For Refined Fuels Continues 
 
To provide continual focus on what we see as an increasing threat to our Australian economy we will each month provide the 

latest data on ‘days consumption cover’ trends. 

Our view, for the protection of the Australian economy, the target days cover should be a minimum of (30) days for diesel and 

petrol, whereas the International Energy Agency (IEA), as a condition of membership requires  (90) days cover for all petroleum 

stocks (including crude oil) and we are not currently meeting even that benchmark. 

As will be seen from the latest numbers our fuel security remains at a precarious level.  
Days cover % movement indicates comparison to same month v previous year. 

 

AUSTRALIA’S CURRENT DAYS COVER: 
Data provided by the Australian Government Bureau of Resources and Energy Economics (BREE) 

      

Petrol:  Diesel: 

 
    April 2015 23 days  17days   

 

May 2015  23days  16days  

 

Variance to last yr.: +  13.4%  +  19.6% 
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THE DEATH OF TWO PROMINENT 
OIL INDUSTRY LEADERS 

 
JOHN BOWTELL: Late of Geelong Vic. 
It is with sadness that we report of the death of John Bowtell on June 13th at the age of 89 years. 

John will be particularly remembered by his friends and colleagues for his role as a senior manager within 

Shell Australia Victorian Branch in the 60’s – 70’s era when the oil industry was undergoing great change. 

It was the period when a service station was seemingly being built on every metropolitan corner. 

John was particularly involved in leading the consolidation and change from small regional agent trading to the 

larger distributor marketing model we know today. 

John is survived by his wife Moira, children Michael, Jennifer, Timothy  and Lawrence, Father –in-law of 

Helen, Ian, Gail and Vicki, - Grandfather of Gregory, Andrea, Mathew, Jeremy, James, Leah, Jarrod, Jacob, 

Brydee and Great Grandfather of Oscar. 

Our deepest sympathy is extended to Moira and her family. 

 

GREG STROM: Late of Forestville NSW. 
We recently reported of the retirement due to ill health of Greg from his position of General Manager of 

Refuelling Solutions and Mini-Tankers. Sadly Greg, at age 57, succumbed to his illness with his death on the 

7th of July 2015. 

Greg is survived by his Mother Irene,  wife Carol and their children Jared and Nadia and their partners, with 

our deepest sympathy being extended to them and all of Greg’s former staff, friends and colleagues in the oil 

marketing company he worked so hard in building from scratch into the successful national enterprise that it is 

today. 
 

SNIPPETS & STUFF 
Information from around the Australia and the World that is of interest 

and importance to petroleum marketers. 
(We would welcome any contribution from readers to this segment.) 

 

 

SHELL’S PREDICTION ON 

OIL AND GAS PRICES 
Royal Dutch Shell predicts a recovery of oil prices over the next five years, with crude oil possibly rising 

to $90 per barrel by 2020. 

A slow recovery is expected due to global oversupply, stagnated growth of the Chinese national market and 

increased alternative energy sources, such as LNG, CNG, ethanol or hydrogen. 

“We are not banking on an oil price recovery overnight. It will take several years but we do believe 

fundamentals will return,” Andy Brown, Shell’s upstream international director, told Reuters. 

For the near future, Shell expects a slow increase in crude oil prices from today’s $58 a barrel, with an 

estimated average of $67 a barrel for 2016 and a further $75 a barrel for 2017. 

Lower crude oil prices have had a mixed reception across the globe. In the US, fuel consumption has been at 

its highest since 2007, with Americans driving more miles with bigger cars. Meanwhile, Europeans are also 

taking advantage of lower prices, with gasoline consumption deceasing as diesel plays a bigger role each year. 

But it is the sluggish Chinese consumer market  that has especially affected oil companies’ market 

expectations. As China’s growth slows, their demand for petroleum products has followed suit. 

Strategic oversupply and a rising market player. 

Oversupply of crude oil was worsened by the OPEC countries refusal to lower their oil production earlier this 

year. 
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According to Kieran Cooke, writing for The Guardian, the decision seeks to drive the fracking industry “from 

boom to bust” with important producers like Saudi Arabia playing the long game by driving down prices due 

to frackers’ need for a minimum of $60 per barrel to break even. 

With the nuclear deal between Iran and the US international sanctions will be dropped and the Persian giant 

will be making a full return to the crude oil market. From the start of 2016 Iran will aim at reclaiming their 

place as OPEC’s second largest producer, with their oil exports possibly lowering international oil prices even 

more. 
PetrolPlaza 22/7/2015 

 

FROM BEER TO BIO FUEL 

A WORLD FIRST FOR NEW ZEALAND 

 

New Zealand drivers will be the first in the world to fuel their vehicles with biofuel made from a beer  

by-product. Kiwi company DB Export launched their ‘Brewtroleum’ last Monday at an Auckland service 

station, inviting motorists to try their new fuel for free, reported the NZ Herald. 

DB Export is the first to make beer-derived biofuel commercially available. ‘Brewtroleum’ is made from 

mixing 10% ethanol, extracted from the yeast left over after beer is brewed, and 90% petrol. 

A first batch of 300,000 litres of fuel will be commercialized by sixty Gull gas stations. According to the DB 

Export team, ‘Brewtroleum’ emits 8% less carbon than normal petroleum, while delivering the same vehicle 

performance. 

“We saw the opportunity to take the natural by-product of the brewing process and turn it into something that 

can genuinely help the environment,” said Sean O’Donnell, head of domestic beer making for DB Export. He 

also explained that ‘Brewtroleum’ is an innovative product the idea for which came to him over a few beers. 

David Bodger, general manager of Gull New Zealand, said Gull was always interested in new biofuel 

alternatives. “We applaud DB Export for showing a bit of Kiwi ingenuity. It just goes to show how many 

opportunities are out there to make viable biofuels and help the environment,” he said. 
PetroPlaza 11/7/2015 

 

 
BP IN $18.7 BILLION MACONDO SETTLEMENT 

BP has reached a record setting agreement with the US federal government and five states that will see the UK 

supermajor dish out $18.7 billion over the 2010 Gulf of Mexico oil spill. 
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The deal which is an agreement in principle, does not , however, include remaining costs from a 2012 class 

action settlement, or outstanding claims from individuals and businesses who opted out of those settlements. 

According to the agreement on Thursday, BP is to pay the US a civil penalty of $5.5 billion under the Clean 

Water Act (CWA) payable over 15 years. 

BP will then pay $7.1 billion to the US and states of Alabama, Florida, Louisiana, Mississippi and Texas – as 

well as 400 local government entities – for natural resources damages. 

That payment will also be made over 15 year, is in addition to the $1 billion already committed to early 

restoration work. 

The company said it will also set aside an additional amount of $232 million to be added at the end of the 

payment period “to cover any further natural resources damages that are unknown at the time of the 

agreement.” 

Ä total of $4.9 billion will be paid over 18 years to settle economic and other claims made by the five Gulf 

Coast states and up to $1 billion will be paid to resolve claims made by more than 400 local entities,” BP said 

in a statement. 

The US Department of Justice said that, at a total of $18 billion, it is the largest settlement with a single entity 

in US history. 
Upstream(in part) 6/7/2015 

 

 

SHELL TO CUT CAPITAL EXPENDITURE 
Shell is reportedly planning to cut its capital expenditure for the year “by several billion” dollars, as the 

supermajor gets ready to release its interim report at the end of the month. 

Capital expenditure is expected to be revised “from the $33 billion announced at the end of April, reflecting 

project deferrals,” the Financial Times reported. 

However, the company expects billions of dollars more in savings from its proposed $70 billion takeover of 

BG Group than previously disclosed, the newspaper said. 

The boards of Shell and BG in April reached agreement on the terms of the cash and share offer made by Shell 

– one of the biggest deals in the energy sector. 

The paper said that Shell also told investors that the deal works with crude oil at $70 per barrel, citing much 

greater synergies which will likely exceed several billions. 
Upstream 21/07/15 

In further news from Shell, which is reportedly considering dropping the word “oil” from its 

name in a bid to stay in line with the times. 

Bloomberg quoted Shell Oil president Marvin Odum as saying the name of the unit “is a little old fashioned,” 

as the company increases its focus on natural gas and other energy alternatives. 

“At one point we’ll probably do something about that,” Odum said of the name during the Toronto Global 

Forum. 

Shell has been producing more gas than oil across its global operations for more than two years. 

Its $70 billion bid for the BG Group, which continues to clear regulatory hurdles, would make Shell the 

world’s largest non-state gas producer. 

“Climate change is real,” Bloomberg quoted Odum as saying. “We spend a fair amount of time as an executive 

committee, as a board actually, looking at what the wider swath of investment opportunities are out there, 

including the alternative and renewable options.” 

However, Odum added, it will take a long time before alternatives make oil and gas irrelevant, despite the 

increasing profitability of cleaner technologies. 
Upstream 13/07/15 
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CHANGING AUSTRALIAN 
 BUYER PATTERNS 

 

PETROLEUM PRODUCT SALES MOVEMENTS 

 
For the calendar Year Ending 2014 
Auto Gas   - 6.4%  

ULP    - 1.2% 

PULP    - 2.2% 

Proprietary Brands  + 5.9% 

Ethanol Blends   - 6.1% 

TOTAL PETROLS   - 1.0% 

Auto Diesel    + 2.3% 
The above figures provided by the Federal Government Department of Resources and Energy Economics, (BREE) give a reflection of sales 

trends within the Australian market place. They are a % movement on a calendar year ending 2014 basis compared to the same period in 

the previous year. 
 

PETROLEUM PRODUCT SALES x YEAR 
Megalitres 

 

  ML    

  2014 2013 2012 2011 

Auto Gas  1,475 1,670 1,750 1,849 

ULP  10,736 11,092 11,313 11,388 

PULP  2,472 2,490 2,448 2,246 

Prop Bran  2,561 2,509 2,286 2,020 

Ethanol Blends 2,352 2,571 2,714 2,288 

TOTAL  18,122 18,664 18,762 18,643 

Auto Dies  23,016 22,670 21,630 19,043 
 
 

PETROLEUM IMPORTS 
With the impending closure of some of Australia’s refineries, readers will no doubt be interested in the 

increasing size of the refined product imports, particularly as they relate to our Energy Security needs. 
 

 Information sourced from the Australian Government  
Bureau of Resources and Energy Economics. (BREE) 

 

IMPORTS OF PETROLEUM 
  

 
ml 

   

  

MOGAS 
 

DIESEL 

2008-09 
 

4,087 
 

8,246 

2009-10 
 

3,887 
 

8,681 

2010-11 
 

2,655 
 

8,836 

2011-12 
 

3,679 
 

11,203 

2012-13 
 

3,655 
 

12,548 

2013-14 
 

3,634 
 

13,628 
     

The above petroleum import numbers indicate that in the year 

2013-14 year - imports of Diesel were running at 59.2% and Mogas at 20% 
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CRUDE OIL PRICE MOVEMENTS 
Australia largely derives its crude stocks (around 80%) from Asian sourced  crude from which refined product is 

also mainly, but not exclusively, sourced. Therefore, as a guide to our readers, each month we provide a 

monthly comparative cost of the Tapis crude movement compared to the mainly media reported US crude (West 

Texas) and the European (Brent) crude. 

 
     June 2015     July 2015:               Variance: 

 

   Tapis     $US63.00   $US54.00   - $9.00     

   Brent     $US62.01  $US53.38             -  $ 8.63    

   WTI    $US58.33          $US48.79      -  $9.54    

 

 

RETAIL BOARD PRICE 

AVERAGES FOR THE PERIOD  

   May June July 2015 
  

     

Capital City average retail board prices 
Provided by the independent price 

Monitors: 

Motormouth 

www.motormouth.com.au 

 

     

RETAIL BOARD PRICE AVERAGES 2015 
 

     ULP 
 

MAY JUNE JULY 

CANBERRA 139.4 144 142.4 

SYDNEY 
 

136.6 141.3 138.7 

DARWIN 
 

135.7 135.2 134.8 

BRISBANE 137.4 144.3 141.4 

ADELAIDE 137 140.3 137 

HOBART 
 

140.8 143.1 143 

MELBOURNE 133.1 138.8 132.8 

PERTH 
 

135.4 138.1 137.6 
 

DIESEL BOARD PRICE AVERAGES 2015 
 

     DIESEL 
 

MAY JUNE JULY 

Canberra 
 

133.6 137.1 137.6 

Sydney 
 

129.9 131 130.6 

Darwin 
 

136.7 137.2 138.5 

Brisbane 
 

131.4 132.2 132.5 

Adelaide 
 

129 131.3 131.3 

Hobart 
 

139 141.6 142.9 

Melbourne 126.9 127.7 127.6 

Perth 
 

135.6 136.6 137.3 
 

    

     

http://www.motormouth.com.au/
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WHEN IS A WINE COLUMN 
NOT A WINE COLUMN? 

THIS ONE IS! 

 
Grape Expectations by Max Crus 

Max Crus is a professional commercial photographer and journalist and syndicates his weekly 
column to a large number of regional Australian newspapers and journals. 
He is regularly engaged by wineries across Australia to undertake various wine related photographic 
and journalistic assignments. 
 
Grape Expectations by Max Crus (Column No.1111) 
 

Like a Rinehart cowgirl. 
 
Taking pot shots at poor Bronnie for living like a Gina (and disgraced former-speaker, Peter Slipper) 
on an (average) Joe budget, is a bit rich.  
For starters her helicopter ride from Melbourne to Geelong was for government business after all. 
Sure it was a Liberal fundraiser, but how can they run the country if the party is broke? 
And what better way to encourage people to be charitable than by showing them just how much you 
need it by arriving by helicopter - except it was government business of course, so it was paid for by 
taxpayers.  
Maybe she was channelling real estate agents . The bigger, faster, and flasher the car (or helicopter), 
you arrive in, the more people will want to give you money.  
Although the logic behind ‘looking’ successful outweighing the obvious fact that such excess is bought 
with commissions from the very people they were selling for and to, escapes me…and Bronwyn. 
Or perhaps she needed to get out of Geelong more quickly? Pretty working class down there, lots of 
Leaners and bugger all Lifters, so she would have been well out of place.  
Which begs the question, why Geelong in the first place? Economically screwed, their footy team is 
past it. How much did she expect to raise?  
Equally, that Madam Speaker spent $90,000 on a two week European vacation, sorry, business trip, 
recently, is nothing either.  
I mean, you try doing Europe on $6500 a day. Have you seen the exchange rate? As George Brandis 
illustrated, even a quick dinner costs $1000, which leaves a meagre $5500, barely enough for a 
helicopter home...every night  
Struth, the average credit card would be maxxed-out by about 5pm on day one, but that’s irrelevant, if 
you want to travel by helicopter, take Joe’s advice and get a better job. 
Might even be a Speaker’s role coming up, so get your application in. 
The first question from interviewers will be “though you earn $350,000pa, explain why you should 
nevertheless charge everything to the public purse? 
Now let’s see, $5,000 can get you from Melbourne to Geelong, to London and back three times, or 13 
cases of all of the following. Your call. 
 
Gapsted Ballerina Canopy Durif 2012, $31. Tired of shiraz? Durif could easily be the new 
contender for quintessential Aussie plonk, and this is as good as any to lead the charge. 9.1/10. 
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Gapsted ballerina Canopy Cabernet Sauvignon, 2010, $31. Some weekends you’d rather 
watch sport on telly than participate, like this one. AFL, Tour de France, MotoGP, Wimbledon. This is 
very much a tour or MotoGP drop. 9/10. 
(Moppity Vineyards) Twelve Signs (Virgo) Pinot Grigio 2014, $15. My star sign is 
Sanitarium, I get along with Libidos and Eucalypts but I am happy to give Virgos a crack. It’s been a 
long time between grigios and astrological signs. 8.5/10.  
Moppity Vineyards (Hilltops) Atticus (cabernet sauvignon / shiraz) 2013, $45. Moppity 
had entirely different reasons for calling this Atticus, but who cares when Nelle (Harper) Lee has 
released novel number two. Book clubs rejoice and stock up. 8.8/10. 
Tidswell Heathfield Shiraz 2012, $28. Is this using the same oak as Grange? Maybe not quite as 
refined but it’s not quite as expensive either. Fill an empty Grange bottle with it and test your mates. 
9/10.  
Tidswell Heathfield Cabernet Sauvignon 2012, $28. Lovely wine for Friday night footy, 
although it doesn’t quite reach the heights of its shiraz brother, it‘s up 
 

ADVERTS 

REPRESENT ADVERTISING SUCCESS 
Advertising in APMN represents a greater opportunity to achieve sales success by communicating directly with petroleum marketer 

decision makers. If you have goods or services to offer to petroleum marketers why not advertise them in APMN and be assured 
your message will be read by the people who count.  

APMN also provides the opportunity for petroleum marketers to communicate with their colleagues to sell surplus equipment – 

trucks, tankers, pumps, console systems  
Service Station equipment and of course – business to business in the sales of fuels and lubricants.  

In addition, APMN provides the ability to introduce buyers to sellers and sellers to buyers when their petroleum businesses 

are offered for sale. This facility also provides, if you wish, the opportunity to confidentially list your business for sale 

without revealing who or where it is.  

APMN is ideally suited to cost effective Classified Adverts and Advertorials. 

ECONOMICAL RATES: 
You may be pleasantly surprised as to how little it costs to get your message across to petroleum marketer decision makers. 

CONTACT US AT 

02 4389 7914 kevinhughes@hehpetrolconsultancy.com.au 

 

 
 

mailto:kevinhughes@hehpetrolconsultancy.com.au
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DUE DILIGENCE SERVICE 
Buying or selling a petroleum retail or wholesale marketing enterprise can be a hazardous business. 

There are many hidden traps for the unwary within the petroleum industry, even for experienced operators. 

Our Due Diligence Service can help avoid costly mistakes that in some situations may cost many thousands of 

dollars. 

If you are a Seller we can appraise your business, identify any problems that may be of concern to a buyer, 

assist in the construction of a ‘Goodwill’  and general ‘asking price’ package, and only if required, introduce the 

business to known prospective buyers and assist the Seller in the negotiation process. 

If you are buying a petroleum business, we can appraise the business being purchased and ensure that what 

is being offered is as it is described, that there are no hidden threats,   identify the strengths and weaknesses of 

the business operation and provide an opinion on the value of the Goodwill and general ‘asking price’ being 

requested. 

To avoid paying too much in the purchase of a petroleum business or selling a petroleum business for too little, 

an obligation free, strictly confidential chat on how we may be able to help may prevent you making a mistake 

or save you many thousands of dollars.  

Our consultancy has over four decades of experience in the management of petroleum business 

operations, financial management and controls, business development, business performance appraisals 

and an intimate understanding of petroleum business values in today’s market. This experience and 

service is available to your business and is only a telephone call away. 

Contact us for an additional Information Package for your further 

consideration 
(02) 43897914; email info@hehpetrolconsultancy.com.au  

 

 

CONFERENCE SPEAKER 
 

“STATE OF THE MARKET” 
ADDRESS 

 
Holding a conference some time soon? 

 

You may care to consider a “State of the Market” address, by Kevin Hughes, who would provide an 

entertaining and totally independent view of the petroleum market place in Australia at this time. 

 

Kevin, who is a long time downstream petroleum industry consultant and well known media 

commentator, has had over four decades of experience within the Australian petroleum marketing scene. 

While some of his views may be provocative and challenging, they are certainly thought provoking and 

worthy of consideration. 

 

Kevin has been a senior executive with a major oil company, has run his own large petroleum wholesale 

business and network of service stations, has been a contract general manager for a major oil wholesaler, 

has been an adviser/consultant to governments, associations, motoring bodies, major oil companies, 

wholesalers, service stations, the biofuels industry and numerous large corporations. He is also the editor 

and publisher of the monthly email newsletter “The Australian Petroleum Marketer News”. He is 

regarded as one of the most experienced independent downstream petroleum specialists in Australia. 

 

Why not do something different for your next conference by having an experienced independent oil 

industry specialist address your group with an entertaining provocative  

“State of the Market” address. 

 

A telephone call or email will provide you with the booking detail. 

02 4389 7914 

kevinhughes@hehpetrolconsultancy.com.au  

mailto:info@hehpetrolconsultancy.com.au
mailto:kevinhughes@hehpetrolconsultancy.com.au
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OIL INDUSTRY 

RECRUITMENT SERVICES. 

As part of our portfolio of consultancy services we undertake specialist recruitment assignments for the 

petroleum industry. Our intimate knowledge and understanding of the down stream sector of the oil industry 

enables us to provide a truly unique staff recruitment package. 

We also have a “staff bank” of experienced executive industry professionals who we can call on or 

“head hunt” and confidentially approach on behalf of prospective employers. 

WWee  ssppeecciiaalliissee  iinn  tthhee  rreeccrruuiittmmeenntt  ooff::--  

 Service Station & Convenience Store Network Managers 
 Service Station & Convenience Store Managers 

 Petroleum Wholesaler Managers 

 Specialist Retail Managers 

 Sales & Marketing Personnel 

 Pacific Island Management 

 Terminal Management  

 Transport Managers 

 Specialist Petroleum Management 

 Franchisee Selection 

Short or Long Term Contract Positions Arranged 

GUARANTEE:- If the selected candidate leaves the employ of the client within (3) months of 

appointment, (other than for illness) we will undertake the recruitment exercise again, free of charge, other than 

for the “on cost” elements which will be applied on actual cost basis. 

OUR FEES ARE MODERATE and are generally considerably less than the recruitment industry 

charges 

We undertake recruitment assignments throughout Australia, the Pacific 

Islands and SE Asia. 

Please do not hesitate to contact us for further detail on our recruitment 

service. 

(02) 43897914 Fax: (02) 4388 0026 
kevinhughes@hehpetrolconsultancy.com.au  
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Australian Petroleum 

Marketer News 

Is published monthly and distributed per email over 

the period January to November. 

Subscription charge is $220 per 

annum (inclusive of GST) 

 
THE AUSTRALIAN PETROLEUM 

MARKETER NEWS 

Is published by:-  

HEH AUSTRALIAN PETROLEUM 

CONSULTANCY CO 

Which is a trading name of  

HUGHES ENERGY CONSULTANT PTY LTD 

ABN 93 131 274 863 

with all material appearing therein being copyright 

protected. 

The reprinting, copying, transmitting by electronic 

means in any form is strictly prohibited without the 

written permission of the editor.  

The views of contributors to this newsletter are not 

necessarily those of the editor.  

 All communications should be addressed to: 

 

The Editor:- Kevin Hughes 

HEH Australian Petroleum 

Consultancy Co 

ABN 93 131 274  863 

P O Box 4157 

Bay Village NSW 2261 Australia 

Phone (02) 4389 7914; Fax (02) 4388 0026 

Email: 

info@hehpetrolconsultancy.com.au  

Website:- www.hehpetrol.com.au 
 

 

APMN WAS FIRST PUBLISHED IN 

JUNE 2003 

 

 

 

 

 

 

 

 

 

 

SUBSCRIPTION  
 

I/We wish to become a subscriber to the 

The Australian Petroleum Marketer News. 

 

Name of 

Subscriber________________________________ 

 

Address:-

____________________________________ 

 

 

Phone:-

____________________Fax:_____________ 

Email:-

______________________________________ 

I/We enclose herewith our cheque/credit card 

detail for the annual subscription of 

$220-00 per annum (GST) included. 

 

Please debit my/our:- 

Visa:    Mastercard:    Amex:  (Please circle 

which one) 

 

Card Number:-

_______________________________ 

 

Name on Card:-

______________________________ 

 

Card Expiry 

Date:____________________________ 

 

Signature of Cardholder:- 

_________________________________________ 

 
PAYMENT BY DIRECT BANK CREDIT 

 MAY BE MADE TO: 

BSB:-032: 629 

ACCOUNT NUMBER:- 189580 
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